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The real cost of hidden

deals

A new report from Citizens Advice
highlights how finding a good deal for
your mobile and broadband services
is anything but straightforward.

We think:

=) Providers should be better at
communicating options to
consumers

=) Consumers should have better
access information about the
wider market.
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Are you #ScamAware ?

During October we joined forces with Natwest in a
preventative campaign giving people the skills to identify
scams and gain the confidence to report them.

Nationally, more than seven million people are estimated to
have been deceived by a scam in the past year. The top five
scams were:

Online shopping scam (26%)

Investment scam (18%)

Other financial scam (18%)

A friend or family member ‘needs help’ scam (16%)
Mobile network scam (14%)
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Find out how to stay #ScamAware here.

Breaking barriers to work

Our client voices were at the heart of a collaborative research
project with Somerset HDRC, seeking to understand how
living with long-term ill health or disability affects employment
opportunities.

People want (and need) more person-centred, flexible, and
supportive pathways into work, but also need better access to
health and mental health support. You can read the full report
here.

citizensadvicesomerset.org.uk/research-and-campaigns



https://assets.ctfassets.net/mfz4nbgura3g/1P7DsKlsttXtP6CB4CdkpB/f7f57732ffe00df38142605f9568cd89/TheRealCostofHiddenDeals__1_.pdf
https://hdrc-somerset.org.uk/breaking-barriers-understanding-long-term-health-conditions-and-employment/
https://hdrc-somerset.org.uk/breaking-barriers-understanding-long-term-health-conditions-and-employment/
https://www.citizensadvice.org.uk/consumer/scams/

Campaigning to reduce

fuel and child poverty

Rising household costs and mounting debt levels risk
trapping some of the poorest households in perpetual
hardship, unless action is taken to offer targeted support.

3,100 families in Somerset currently have three
or more children but only receive support for
two of them via their Universal Credit. Of these,
2,200 are working households.

We campaigned for the removal of the 2-child
limit because we there's a concerning to the
need for crisis help.

We're pleased the Chancellor announced the
reversal of this policy from April 2026, helping to
reduce child poverty in Somerset. There is
however still a long winter to get through for
these families, which is why we're offering
targeted energy saving advice at 24 Somerset
food banks during January’s Energy Saving
campaign week.

Call for action

A comprehensive and coherent
@ set of social tariff schemes for
essential utilities.

Targeted support with essential

@ bills including Council Tax to
prevent increasing debt.

@ Uprating of the Local Housing
Allowance to reduce rent debt

and eviction risk.

citizensadvicesomerset.org.uk/research-and-campaigns

Our concerns

An alarming number of people are
continuing to face real financial hardships
and action is needed to address this.

Somerset foodbanks currently issue
around 600 food parcels per week,
exposing the shocking scale of the crisis
of hardship in our county.

In Somerset, fuel poverty is affecting 1 in
10 people. Our client data contributed to
Thrive's ‘Cold Homes, Tough Choices:
Fuel Poverty in Somerset, which
exposes the scale and human cost of fuel
poverty in Somerset.

Council Tax bills have risen sharply and
Council Tax Support is not offering the
level of ‘support’ needed, especially for
people being forced to move onto
Universal Credit.

Citizens Advice
Somerset

0808 278 7842
Monday to Friday 9am-4pm

For other advice options:
citizensadvicesomerset.org.uk



https://www.citizensadvice.org.uk/benefits/universal-credit/claiming/contact-us-about-universal-credit/
https://thrivesomerset.org.uk/wp-content/uploads/2025/10/THRIVE-Cold-Homes-Tough-Choices-October-2025.pdf
https://thrivesomerset.org.uk/wp-content/uploads/2025/10/THRIVE-Cold-Homes-Tough-Choices-October-2025.pdf
https://thrivesomerset.org.uk/wp-content/uploads/2025/10/THRIVE-Cold-Homes-Tough-Choices-October-2025.pdf

